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Dear Mr Poley

The Portman Group Code of Practice on the Naming, Packaging and Promotion of Alcoholic
Drinks

Thank you for the opportunity to comment on the above code of practice.

The issues for review need to be set in a framework and on reading the document it is clear that this is
intended to be sensible drinking based on reasonable volumes consumed.

The responses made have therefore relate to such a framework.

1. Rapid drinking — We agree that the explicit and implicit encouragement of rapid drinking should be
disallowed. However this should be in the context of mixed drinking — such as alternating
slammers with non-alcoholic drinks. “Single dose” drinks should be discouraged.

2. Website age verification pages — Whilst accepting that persistence will pay, it is the industry's
responsibility to discourage, as far as reasonably practicable, young people under the age of 18
from accessing their websites or servers. It is stated that the addition of an AVP will not cause
many problems to the industry, but may deter some young people from access, and therefore
should be introduced. Self entry of birth date should be used, and should be required for each
entry to their site.

3. Sexual success — The current rule appears adequate.

4. Replica kit in children’s sizes — The exemption should be removed and clubs should be prevented
from providing branded kits in children’s sizes. The message sent out by permitting branding on
such kits is inappropriate and dissonant with the social responsibility objective.

5. The current rules, if applied to maximum effect, would appear adequate aithough the situation
should be kept under review in the event of evidence of surrogate marketing activity.
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indiscriminate linkages to other sites.

7. We are not aware of any specific topics we would like to see being the subject of an Advisory
Service Help Note.
We trust these comments are of use to you.

Yours sincerely
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Dr Maggie Watts
Vice-Chairperson (Alcohol)




