5 January 2006

The Portman Group Consultation: Code of Practice on Naming, Packaging and Promotion of Alcoholic Drinks
1. The College welcomes the opportunity to comment on the Portman Group’s consultation on the Code of Practice on Naming, Packaging and Promotion of Alcoholic Drinks. 
2. The Royal College of General Practitioners is the largest membership organisation in the United Kingdom solely for GPs. It aims to encourage and maintain the highest standards of general medical practice and to act as the ‘voice’ of GPs on issues concerned with education, training, research, and clinical standards. Founded in 1952, the RCGP has over 26,000 members who are committed to improving patient care, developing their own skills and promoting general practice as a discipline. 
3. In general we believe this to be a good document and support its general principles in regulating the promotion of alcoholic drinks. 
Volume alcohol content of single serve drink’s containers

4. We understand the difficulties in regulating what constitutes a single-serve container for the purpose of restricting its sale if it is over 4 units of alcohol. However we do believe that a practicable definition can be drawn up for drinks that are primarily designed as single-serve, erring on the side of designating drinks as such if they are at all likely to be consumed in such a way, for the purpose of requiring a clear and visible warning that consuming such a drink would be likely to take the individual over the legal limit for driving. 
Answers to specific Consultation questions on which we feel able to comment:
1a) Should the Code contain a new provision that disallows the explicit encouragement of rapid drinking in the “downing” of a drink (thus explicitly preventing the marketing of a drink such as a “shooter or a “slammer”)?
Yes – marketing of such drinks promotes irresponsible rapid drinking
1b) Should the provision be extended to disallow implicit encouragement of rapid drinking, thereby impacting on a wider number of existing drinks, particularly those in small, single-serve containers (e.g. shot glasses, test tubes)?
Yes 

1c) Should the above provisions apply only to drinks that contain above a certain amount of alcohol? 

No

2a) Should the Code require that dedicated UK websites for alcoholic drinks brands should be accessed only through an AVP?

Yes – this won’t be costly to achieve due to the self-certification mechanism that will be applied, but as such will still serve to remind both under 18s and adults of the legal status of alcohol. 
2b) If the code does require access only through an AVP, should the Code stipulate the method of age verification and what should that be?
Yes – a proactive verification system should be used that has evidence of effectiveness for similar purposes. 

2c) If the Code does require access only through an AVP, should it require repeat visitors to go through a verification process (either through the AVP or through a password)? 

Yes – this will reinforce the legal status of alcohol and deter access by under-18s using the same PC account.
3) Do you agree that the current rule concerning sexual success is appropriate?

Yes

4) Do you agree with that TPG should remove the special exemption from Code 3.2 (g) that exists for children’s size replica kits?

Yes – future consultations may consider the nature of promotion of alcohol through sport in general.  We do accept that removal of this specific exemption would have other impacts in terms of children buying illegal replicas to acquire an authentic shirt design or buying adult sizes. 
5) Do you agree that Code rules 2.8 and 2.9 provide sufficient protection against the potential danger of surrogate marketing and, if not, what more can be done under the Code?

Yes 
5. I acknowledge the contributions of Dr Tina Ambury and Mrs Ailsa Donnelly towards the above comments. While contributing to this response, it cannot be assumed that either of those named necessarily agree with all of the above comments.

